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Abstract
Western countries’ relations with China are characterised by a dichotomy of partner-

ship and conflict, of rapprochement and demarcation. To date, research lacks longitu-

dinal studies that examine how these economic and political tendencies become

manifest in the image of China conveyed by Western media. Taking Germany as an

example, this study aims to shed light on the development of China coverage in print

media between 2000 and 2019. Following a triangulating mixed-method approach, the

results of computational topic1 modelling (N = 55,893) are complemented by semi-stan-

dardised interviews with China correspondents. A framing analysis shows that China

was depicted as a valuable economic partner until a rivalry frame started to become

dominant in 2016/17. This shift was accompanied by a significant increase in media

interest.
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Introduction
The People’s Republic of China’s (henceforth: China) accession to the World Trade
Organisation (WTO) in 2001 is considered an economic and political prerequisite to the
country’s rise in global trade (Huotari et al., 2016). Both government officials and business
representatives from Western countries were convinced that China’s developing market
economy would not be able to coexist with its authoritarian one-party state. Instead, so
they hoped, China would undergo a process of political and institutional reforms eventually
resulting in democratisation (Heilmann and Stepan, 2016). This idea of “change through
trade” (Heilmann, 2007: p. 586) has shaped Sino-German relations significantly over the
past years. But at the same time, international media were – and still are – framing China
as an economic or geopolitical threat. Media interest for China has continued to grow
along with its increasingly important position in the international system. Given
Germany’s prominent role in the European Union and the fact that China is among the
top three of Germany’s most important non-European trading partners (BMWi, 2019), it
is our goal to investigate the evolution of German China coverage and framing more closely.

Similar to other researchers such as Thimm (2017), we find that literature on German
media coverage of China is surprisingly scarce. Moreover, the existing studies examine
only short periods of time and do not analyse current datasets. The latter is a particularly
sensitive point considering that media attention for China has recently increased in light
of the US-China trade war or China’s massive investment activities in Germany and other
countries. The acquisition of German robot manufacturer Kuka by a Chinese investor in
2016 is just one example here. Therefore, a longitudinal analysis of the evolution of
German China coverage is yet to be conducted and will be the focal point of our research.
This study aims to add to existing research by triangulating a computational analysis,
manual coding of media frames and semi-standardised interviews.

The paper is structured as follows: First, the notion of domestication and how it is
linked to national framing is reviewed. The subsequent section summarises the state of
the art on common images and frames of China in German news media. As mentioned
before, previous research does not provide a comprehensive analysis of how German
China coverage has changed from the early 2000s until the present day. The close eco-
nomic ties between China and Germany and the consequences of recent developments
in particular are expected to become visible in the data. As the next section elaborates,
the results of the computational analysis and the frame analysis are complemented by
semi-standardised interviews with China correspondents. Here, we observe a backflip
in framing after 2016/17, when German media started replacing the partnership frame
by a rivalry frame.

Theoretical background and literature review

The domestication of foreign news

News producers across countries have different strategies for selecting and creating inter-
national news stories. The basic assumption here is that “different societies tell […]
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different stories, coherent narratives that serve particular purposes, and that particular cul-
tural settings would account for this diversity” (Gurevitch and Levy, 1990: p. 30). In
other words, the heterogeneity of cultural backgrounds in international news production
leads to narrative variation, because stories about the same event are told in different ways
in order to make them more comprehensible for different national audiences. This phe-
nomenon is called “domestication” and was first introduced by Gurevitch and Levy
(1990). According to the authors, events in – or, more generally, news from – foreign
countries are presented in contexts that are more familiar and thus more appealing for
domestic media consumers.

On the one hand, the process of news domestication has consequences for traditional
conceptualisations of newsworthiness. According to previous research, variables like
relatedness, event factors or traits of nations influence the salience of countries in inter-
national coverage (Schulz, 1976; Galtung and Ruge, 1965; Chang et al., 1987; Scherer
et al., 2006; Segev, 2019). However, as Gurevitch and Levy (1990) note, newsworthiness
can also be anchored in narrative frameworks corresponding to a particular cultural
context. This means that an audience of domestic media consumers will perceive an
event in a foreign country as more important or relevant, if the story about it is presented
in a way that resonates, culturally or else, with the audience or if it invokes recognisable
national themes.

On the other hand, domestication is closely related to the concept of framing, as frames
can be associated with culturally familiar symbols or stories. Frames are interpretational
patterns designed to process and classify information more efficiently. They highlight
certain aspects of reality and thus contribute to the construction of social reality by the
media (Entman, 1993). To be precise, media frames contribute to shaping public
opinion, because recipients are more likely to remember aspects accentuated by an under-
lying frame (Scheufele, 1999). Also, people with the same cultural background – such as
a shared language or religion – usually interpret frames in a similar way, because they
hold similar beliefs concerning norms and moral values (Potthoff, 2012).

As indicated by Clausen (2004), the media present international news within frames of
interpretation that are already familiar to local audiences, making “global news particular
to each country” (Clausen, 2004: p. 27). The author also finds evidence that events and
news stories are framed differently across cultures and identifies framing as part of
national media strategies for the processing of global news. Building on this rationale,
we operationalise the process of domestication via framing, investigating the particular
way in which the German media interpret news from China and how they present it to
their local audience.2

A study by Alasuutari et al. (2013) shows that foreign news items and the framing
thereof can play a role for domestic politics, too. The authors state that “when something
newsworthy enough happens, politicians or other actors often utilise the situation by
linking the foreign news item to domestic politics” (Alasuutari et al., 2013: p. 693). In
this regard, the domestication of foreign news is not only linked to national framing strat-
egies, but it can also have valuable implications for domestic political decision-making
processes and is thus connected to the agenda-setting function of the media
(McCombs, 2007).
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The image and framing of China in German print media

Existing studies on media coverage and framing of China in the international press (e.g.
Lams, 2016; Zhang, 2016; Golan and Lukito, 2015; Zhang, 2010) indicate that news arti-
cles focus on China’s economic rise and its role in the international system.

Germany is the fourth largest economy in terms of GDP at market exchange rates after
the US, China and Japan (IMF, 2021). Also, China has been Germany’s most important
trading partner for five consecutive years (Destatis, 2021). Surprisingly, there are only a
few studies investigating German media coverage of China (e.g. Zinser, 2018; Thimm,
2017; Bieber, 2011; Richter and Gebauer, 2010). The most comprehensive publication
in this context is the Chinese-German image report, which comprises a variety of
studies that examine the image of China and corresponding stereotypes in German
media between 2000 and 2013 (Vogel and Jia, 2017). For instance, a content analysis
of German newspaper articles published in 2012 finds that leading German media
seem to draw a multifaceted image of China, while overall coverage is mainly focused
on current economic and political events (Thimm, 2017).

Contrastingly, Richter and Gebauer (2010) conclude that German China coverage
seems rather imbalanced as it concentrates on a small variety of issues. Focusing on
the year 2008, the authors conduct an extensive empirical analysis of China coverage
in German print media. They identify the economy as an essential element of coverage,
but also discern that the media are apparently following a certain agenda focusing on con-
flict, violence and damage. According to the authors, the analysed media reproduce nega-
tive images or stereotypes without scrutinising their validity. Deficits were also found
regarding the coverage of social affairs and science. As a result, news reports lack import-
ant information that is crucial for developing a profound understanding of China (Richter
and Gebauer, 2010). Similarly, Bieber (2011) finds that China coverage in the German
press is rather biased. Based on her analysis of articles published in 2008, the author
reveals an imbalanced news coverage of China, which neglects background information
and, according to the author’s verdict, fails to convey a sufficiently elaborate representa-
tion of the country.

In terms of news frames of China in the German press, the literature is scarce as well.
One exception is the work published byWilke and Achatzi (2011). The authors conduct a
longitudinal content analysis of newspaper articles about China published in German
print media between 1986 and 2006. They identify five frames: (1) political cooperation,
(2) scepticism with regard to politics and political actors, (3) positive economic normal-
ity, (4) strangeness/incomprehensibility and (5) economic cooperation (Wilke and
Achatzi, 2011: p. 360ff.). In a more recent study, Zinser (2018) compares the framing
of China in German newspaper articles published between February 20 and March 31,
2003 with those of the corresponding 40 days in 2013. The author observes that coverage
has changed from strongly negative in 2003 to ambiguous in 2013. She identifies four
frames: (1) China’s gridlock, (2) two sides of a coin, (3) conflicting goals and (4)
China’s change (Zinser, 2018: p. 178ff.). Finally, a study by Müller and Boczek
(2020), though mainly focused on WTO coverage instead of media representations of
China, finds an optimistic frame about the opening up of China in the coverage of
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globalisation and the WTO in the early 2000s, petering out soon after China’s accession
to the WTO in 2001.

As shown, previous studies on China coverage in German print media focus on rather
short episodes reaching from a couple of weeks to one year. One exception is the longi-
tudinal study by Wilke and Achatzi (2011). The most recent data included in an analysis
is from 2013 (Zinser, 2018). A longitudinal analysis looking at a more contemporary
dataset and comprising a sample period of more than just one year needs yet to be con-
ducted. It is thus the goal of this paper to fill this gap in existing research.

Research questions and hypotheses
China has become an important player in global trade and international politics, espe-
cially since its accession to the WTO in 2001 (Huotari et al., 2016). At the same time,
media interest for China has increased and Western media tend to frame China as an eco-
nomic and ideological competitor (Zinser, 2018; Thimm, 2017; Wilke and Achatzi,
2011). We strive to contribute to this body of research by examining whether German
media interest in China has changed over time and which frames have been dominant
in German China coverage.

First of all, it is our goal to analyse how news coverage of China has evolved over the
past 20 years. China is the second largest country in terms of GDP after the US (IMF,
2021) and its importance in the international system has increased continuously over
the past decades. For instance, China has the largest export volume in million US
dollars of all countries worldwide and it is also the second largest importer of goods
after the United States (WITS, 2021). Events like the US-China trade war have drawn
particular attention to the country recently. Previous studies observe an increase in
media interest for China (e.g. Vogel and Jia, 2017; Zhang, 2016; Zhang, 2010).
Accordingly, we expect the overall volume of coverage to increase throughout the obser-
vation period.

Hypothesis 1: China’s increasingly important role in the world economy is characterised
by a growing number of articles about China in German media coverage.

Further, our analysis invokes the notion of domestication coined by Gurevitch and
Levy (1990). As elaborated in our literature review, the authors contest traditional under-
standings of newsworthiness by emphasising that an event in a foreign country will be
perceived as relevant if it is cast into narrative frameworks that resonate with the audi-
ence. In the case of German China coverage, the idea of “change through trade” is
such a framework. As Heilmann (2007) notes, trade and business interests have been
the compelling force in Sino-German relations since the late 1970s. Since bilateral
trade relations are still important today (Destatis, 2021), it seems natural to assume
that the German domestication of news from China becomes manifest in a focus on eco-
nomic topics. Therefore, we aim to investigate if an economic focus of media coverage,
which was highlighted in earlier studies as well (e.g. Richter and Gebauer, 2010) can be
observed in our data or not.
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Research Question 1: Will the German domestication of news from China become
manifest in a media focus on economic subjects?

Given that the media tend to present news from foreign countries within national
frames of interpretation (Clausen, 2004), we use the concept of framing to operationalise
the domestication process. A second goal of this study thus is to identify the most
common frames in German newspaper articles about China. In reference to the results
of previous studies (e.g. Zinser, 2018; Zhang, 2016; Golan and Lukito, 2015) we
expect that the media tend to frame China in terms of the potential benefits of economic
cooperation or in terms of systemic competition, while it remains to be determined which
one of these two framing foci will prevail.

Research Question 2: Will the German domestication of news from China be rather
focused on mutual economic benefits or competition?

Considering the domestication of news (Gurevitch and Levy, 1990), which is the point
of reference for our analysis, either direction of framing would make sense, because both
frames and domesticated news stories can invoke culturally familiar symbols or stories in
order to make news more comprehensible for a national audience. While the notion of
“change through trade” is likely to have influenced the framing of China in the first
half of the observation period, we suppose that other narrative frameworks may have
become more important over time. To be precise, we assume that framing was at least
partially influenced by the US-China trade war, China’s massive investment activities
as well as a policy paper published by the Federal Association of the German Industry
(BDI) emphasising that China could be a serious economic threat for the German industry
(BDI, 2019).

Research Question 3: How have media frames of China changed over time and what
trends can be observed with respect to underlying narrative frameworks?

Method
Large datasets tend to exceed the capacities of human coders and therefore pose a chal-
lenge for traditional approaches to content analysis. Previous research has shown that the
robustness and validity of findings can be increased by combining computational
methods with external forms of validation such as expert evaluations or manual coding
(Maier et al., 2018). It is argued that hybrid approaches are most suitable in certain
cases, as they retain the methodological advantages of both traditional and computational
approaches (Hase et al., 2020; Choi, 2020; Lewis et al., 2013).

Considering the benefits of methodological triangulation, this study follows a sequen-
tial mixed method research design (Kuckartz, 2014). The goal is to use semi-standardised
interviews to complement the results of the computational analysis and the frame
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analysis.3 The following sections provide detailed descriptions on the individual analyt-
ical steps visualised in Figure 1.

Data

This paper examines the media coverage of China in four well-established German
quality newspapers between January 3, 2000 and June 29, 2019. The time frame is
chosen because China became a member of the WTO in 2001, which advanced the coun-
try’s economic performance and accelerated its integration into global value chains
(Huotari et al., 2016). Since our goal is a long-term analysis, the data should comprise
as many years as possible, unveiling the dynamics of news coverage over time. At the
time of writing, the latest data available was from the first half of 2019. Moreover, we
strive to analyse a representative sample of German print media. Therefore, we
compile our dataset such that it includes newspapers covering a variety of political opi-
nions and focus areas (Eurotopics.net, 2020): Handelsblatt (economic-liberal, n =
16,031), Süddeutsche Zeitung (liberal, slightly left-of-center, n = 18,008), Die
Tageszeitung (taz, n = 6,180) (left) and Die Welt (conservative, n = 15,674). The articles
were derived from LexisNexis database (taz, Die Welt) or directly from the publishers
(SZ, Handelsblatt). The final corpus was chosen such that it comprised only articles
with two or more occurrences of the search term “chin*”.4 A total of 55,893 articles
was analysed with LDA. For the purpose of the topic analysis as well as for conducting
the frame analysis, a representative sample of 600 articles was drawn from the corpus (for
methodological details see following sections).

Quantitative study: Topic modelling with LDA

Aside from a frequency analysis, which serves as the basis for answering hypothesis H1,
the quantitative part of the study entails a computational analysis in the form of topic

Figure 1. Visualisation of analytical steps realised within the sequential mixed method research

design of this study.
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modelling with Latent Dirichlet Allocation (see Figure 1). LDA is used to automatically
organise large text collections and identify underlying main themes derived from latent
patterns of word co-occurrences (Jacobi et al., 2016; Blei et al., 2003). In other words,
LDA generates interpretable word clusters, called topics, according to the probability dis-
tributions of words. A subsequent topic analysis sheds light on the underlying subjects
within the corpus. For the purpose of this study, LDA is applied to the data using the
R package tosca (Koppers et al., 2020).

Before starting the analysis, it is necessary to define the model’s granularity, which
refers to the level of detail and is specified by the parameter k – the number of topics
that LDA should generate. In this study, the results of different values for k were com-
pared.5 The parameter is eventually set to k = 14, because this value yields the best
balance of granularity and conflation of topics in terms of the research objective. To
be precise, some topics would split into two or more separate topics for k > 14, and
other topics would merge together for k < 14. Unfortunately, this decreases the interpret-
ability of topics – referring to the detection of semantic nuance by human coders (Jacobi
et al., 2016) – and is thus not optimal in terms of our research question.

In general, a human coder can interpret the topics generated by LDA with the aid of
word lists displaying the most frequent words in each topic, the so-called topwords. These
words are thematically associated so that the researcher can find headlines (labels) reflect-
ing the underlying subject in each word cluster. As Puschmann and Scheffler (2016) point
out, the meaning of topics is not always intuitive. If the inherent meaning of a topic can
neither be derived from the topwords, nor in reference to other topics, it is necessary to
take a look at the so-called toptexts. This is a collection of the most representative articles
in each topic.

When working with LDA topic models, validity and reliability are two of the greatest
concerns. Maier et al. (2018) provide an elaborate overview of approaches addressing

Figure 2. Number of articles per month between 2000 and 2019 (black line), moving average

(red line) and fitted regression line.
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these challenges, including statistical methods for topic selection or strategies to test the
semantic validity of topics. In the present study, we have combined a heuristic analysis of
topwords and toptexts with intruder tests. Word intrusion is tested by scanning a list of
words and identify the one term that is not associated with a given topic. For instance,
among the words investor, growth, year, percent, siemens, economy, demand, us,
dollar and stocks, “siemens” would be marked as the intruder (for more examples see
online appendix). Topic intrusion is tested analogously (see Chang et al. (2009) for spe-
cifications).6 In addition, intertopic validity was tested via the statistical proximity of
topics by means of clustering (see Figure 3).

Frames and LDA

According to Entman, “to frame is to select some aspects of a perceived reality and make
them more salient in a communicating text” (Entman, 1993: p. 52, emphasis in original).
There is an important conceptual overlap between framing theory and computational
approaches to content analysis, because algorithms can be suitable for identifying word
clusters that could represent frames (Matthes and Kohring, 2008). LDA-generated topics

Figure 3. Cluster dendrogram for k = 14 showing the relative distance (Hellinger distance)

between the topics. Topics that appear relatively close together are clustered in overarching news

categories (art & sports, economy, disasters, society, politics, other)
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can be viewed as frames if they comprise words with discursive connotations or words
associated with a certain controversy (DiMaggio et al., 2013). It is important to note,
however, that this approach to the identification of frames is contested in the literature,
not least because one frame may appear across topics as well. For instance, Walter and
Ophir (2019) point out several reasons why topics per se should not be conceptualised
as frames and therefore argue in favour of an inductive approach to frame analysis. We
acknowledge this criticism by using a sample of toptexts for our frame analysis rather
than trying to match frame elements to the LDA topics as a whole.

As Figure 1 shows, the frame analysis is twofold and entails both a quantitative and a
qualitative component. In order to reduce the corpus to a manageable and yet represen-
tative number of articles, the authors sampled 50 toptexts for each topic.7 Based on the
findings of previous studies (Zinser, 2018, Lams, 2016; Golan and Lukito, 2015;
Zhang, 2016; Wilke and Achatzi, 2011), common frames in international China coverage
were formulated (see codebook in online appendix). An example for one of these a priori
frames is “China as economic threat” (Golan and Lukito, 2015, Lams, 2016). It applies to
all articles that associate China’s economic success with potential disadvantages. Wage
dumping, (hostile) takeovers of foreign firms by Chinese investors or trade-related dis-
putes are among the indicators for this frame.

Following a quantitative approach, all 600 toptexts (= 12 topics with 50 toptexts each)
within the sample are coded. An article may contain more than one frame and frames may
occur across multiple topics. A frame is considered relevant, if counted at least five times
within a sub-sample of 50 articles. The coding process itself leans on the methodological
recommendations of Matthes and Kohring (2008) and Entman (1993), respectively. A
frame comprises four elements: a problem definition, a causal interpretation, a moral
evaluation and a treatment recommendation (Entman, 1993). Matthes and Kohring
(2008) understand these elements as variables consisting of categories that are codable
by means of content analysis. For the purpose of this study, we stipulate that an article
must contain at least three out of these four elements in order to be coded as matching
a particular frame. In practice, this means that the sentence “Among other things,
German manufacturers hold wage dumping of Chinese competitors accountable for the
misery of the industry” (taz, die Tageszeitung, 2012, own translation) would be coded
as matching the frame “China as economic threat”, because it contains (1) a problem def-
inition (the [solar panel] industry is not doing well), (2) a causal interpretation (Chinese
competitors employ dumping wages) and (3) a moral evaluation (by use of the word
“misery”, the situation in the industry is described in a judgmental way).

As becomes clear from the abovementioned example, the frame analysis conducted in
this study is not purely quantitative in nature. In fact, the evaluation of whether or not an
article is framing an issue in a certain way is always based on a thorough qualitative
assessment of toptexts. In addition, the frame analysis comprises another component
that is explorative and therefore rather qualitative: It might be possible that the coding
process unveils frames, which previous studies did not account for. A plainly deductive
approach would not capture these additional frames, depriving the analysis of valuable
insights. A second round of coding ensured that both previously and subsequently
defined frames are being accounted for.8
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For the identification of these a posteriori frames, we conducted a discourse analysis
aimed at an in-depth qualitative examination of toptexts, taking into consideration lin-
guistic elements compiled by Lams (2016): Lexical choices, syntactical patterns, seman-
tic roles of actors or the use of figurative language are among the elements that could help
to identify frames. To give an example, a frame may be present, if an article refers to
China as “the yellow peril”, “growth engine of the world” or “export champion”.
Also, the use of words with negative (or positive) connotations could be an indicator
for framing, because they create a certain image or sentiment among the readers. A
common example here is the use of war language in economic or political contexts.
Moreover, semantic choices like nominalisation or passive structure of sentences can
be used in order to deliberately conceal the actor and thus carry a certain message.
Similarly, the placement of words in a sentence can draw attention to one particular
element, action or person, while others are curbed.

Taken together, these elements can be understood as mutually reinforcing linguistic
mechanisms that sustain certain ideological messages and, if a majority of elements
occur together in a text, may indicate the presence of a frame. In order to detect such
frames, all 600 toptexts within the sample are read closely, coding for absence or presence
of the abovementioned linguistic elements (see codebook for specifications). First of all,
if a majority of linguistic elements is detected in an article, the text is examined more thor-
oughly. Following the principles of discourse analysis, we analysed how the single ele-
ments interact with one another and assessed whether or not an article carries a particular
ideological message. If yes, this message is conceptualised as a frame. Secondly, an
article or paragraph must meet our condition formulated earlier that at least three out
of four elements defined by Entman (1993) are present.

In the context of the frame analysis, we also conducted a frequency analysis of key-
words within the topics using a built-in function of the tosca package (Koppers et al.,
2020; see online appendix for specifications on code). The goal here was to identify
potential turning points in framing. One example for this are the keywords “wettbewer-
ber” (competitor), which is characteristic for the rivalry frame “China as economic
threat”, and the keyword “partner”, representing the partnership frame “China as
partner”. The frequency analysis was repeated for several keywords and for all topics
in which the respective frames were most likely to appear. Thanks to this strategy, the
changing proportions of keywords within the respective topics over time could be com-
pared and interpreted accordingly.

Semi-standardised interviews

Although computational methods have advantages for the content analysis of large data-
sets, they are still prone to error, especially when it comes to the understanding and inter-
pretation of latent meanings of language. For instance, Conway (2006) establishes that
computational methods might lead to trade-offs in terms of the complexity of results,
because human coders are more effective in detecting linguistic nuances. In a more
recent study, Nicholls and Culpepper (2020) state that despite the applicability of com-
putational approaches in the context of big data, the reliability of results hinges on the
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narrowness of a dataset. To increase the robustness and validity of results, hybrid
approaches integrating manual and computational methods are suggested (e.g. Hase
et al., 2020; Choi, 2020).

The selection of the triangulating method depends on the theoretical framework and
the respective research question. We have chosen qualitative interviews here, because
the actor perspective illuminated thereby is elementary to understand the framing of
German media as part of the domestication process and its journalistic and cultural con-
ditions. Foreign correspondents are directly involved in the process of news production
and they are subject to editorial decision-making. Therefore, they might possess valuable
inside knowledge that could be helpful in answering the research questions. In addition,
they can explain or comment on the observed trends in news coverage from their own
perspective. Since the research interest is focused on gathering personal evaluations
and opinions, semi-standardised interviews are the most appropriate method. Gläser
and Laudel (2010) recommend this kind of interview, if the talking points are determined
by the research focus and not by the answers of the interview partners.

The interview questions are based on the findings of the content and frame analysis
(see online appendix). The interviews aim to provide insight into the production of
news about China and potentially answer the question of why certain news items are
more common than others. They should also help to answer research question RQ3.
The transcripts are examined following the methodological suggestions of Schmidt
(2012).

For the semi-standardised interviews, three former and three current China correspon-
dents of German quality newspapers were selected as interview partners. The former cor-
respondents have worked in China for five to over 20 years, while the current
correspondents have spent five months to six years in China. All correspondents are
native German speakers, three correspondents have studied Sinology, two are native
Chinese speakers as well and only one did not have any knowledge about the Chinese
language at all. We consider language proficiency to be an important skill of foreign cor-
respondents, since a foreign correspondent acts as mediator between cultures (Hafez,
2002) and because officials seem to prefer to deal with language-proficient journalists
(Willnat and Weaver, 2003). For the purpose of this study, the identity of all six corre-
spondents will remain anonymous. When quoted, the denominations C1 to C6 are
used to distinguish between each one of them.

Findings

Frequency analysis (H1)

Before examining the overall composition and characteristics of China coverage, we start
with some general observations about the 19-year sample period.

Figure 2 indicates that media attention of China has grown between 2000 and 2019
thus providing evidence for a confirmation of hypothesis H1. According to an
Augmented Dickey-Fuller test the time series has a unit root and is non-stationary
(Dickey-Fuller= −3.04, p= 0.14). In other words, it has some time-dependent structure
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and does not have constant variance over time. Moreover, a regression analysis confirms
the increase of articles over time (see also Table 3 and Figure 6 in online appendix).

The number of articles per year has more than doubled throughout the observation
period. In the year 2000, 1,222 articles were published and in 2018, 3,624 articles
were published. While overall media interest for China has increased during the past
20 years, a more differentiated look at Figure 2 reveals that the number of articles was
at its peak in 20089 (4,411 articles) and then dropped significantly in 2009. After a
short increase, media coverage steadily declined between 2010 and 2015. The data
also shows that the number of articles has started to rise again in 2015/16.10

Topic analysis (RQ1)

A total of 14 topics was generated using LDA. T5 and T7 (comprising generic filler
words) are not labelled at all. All other topics can be labelled according to the respective
list of topwords (see online appendix). The dendrogram in Figure 3 makes clear that the
relative distance (Y-axis as Hellinger distance) of T3 and T10, T1 and T2 as well as T4
and T12 ranges between 0.5 and 0.6, which means that these topics are closely related in
terms of their content and can be summarised in the news category “economics” (see
Table 1). Likewise, T9 and T14 share a branch in the dendrogram and they are subsumed
under the main theme “society”, while T8 and T11 both belong to the category “politics”.
T6 is viewed in a separate news category, namely “disasters”.

The findings of this research indicate that news subjects are not equally distributed
among all articles (see Table 1). A Chi-squared test for given probabilities showed that
the five news categories are not equally distributed and that this result is statistically sig-
nificant (χ2(df = 5, N = 6) = 10, 490, 501, p < 2.2e−16).

With a share of over 40 percent, economic issues contribute almost twice as much as
social or political news items, providing evidence for an affirmative answer to question
RQ1. It is important to mention that the share of 22.25 percent for articles dealing
with society is in fact composed of only 12.82 percent of articles that are directly
related to Chinese people and their life or culture. The other 9.43 percent belong to
T14, which deals with Chinese society from a different angle: China is mentioned in

Table 1. Attribution of T1 to T14 to news categories and their distribution within the corpus

(shares in percent)

News category Share in corpus* Topics in news category

Economy 40.12 T1, T2, T3, T4, T10 and T12

Society 22.25 T9 and T14

Politics 17.2 T8 and T11

Disasters 5.36 T6

Art & Sports 3.73 T13

Other 11.34 T5 and T7

*Note: χ2(df = 5, N = 6) = 10, 490, 501, p < 2.2e−16.
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the context of global political and economic models. Reports on Chinese society are even
scarcer than articles on politics (17.2 percent).

Frame analysis (RQ2 and RQ3)

A second goal of this study is to find out whether German media tend to frame China in
particular ways. For this purpose, the 50 most representative articles for each topic were
coded. Table 2 shows the shares of all a priori and a posteriori frames within the sample of
600 toptexts as well as their respective proportion among those topics, in which one or
more frames were identified. Again, we ran a Chi-squared test to investigate the statistical
validity of the results. Given that χ2(N = 13, df = 11) = 2331.6 and p < 2.2e−16, we
can say that the 13 frames are not distributed equally among the coded sample and
that this result is statistically significant.

As Table 2 illustrates, “China as valuable partner” (9.8 percent) is the most common
frame followed by “China as a rising power” (8 percent). China’s economic boom and the
attractiveness of its market are among the keywords for both frames. Generally, the
respective articles depict China as a driver of the global economy, but at the same
time, the intensification of trade and business relations is encouraged. Contrastingly,
the rivalry frame “China as economic threat” emphasises the potential economic disad-
vantages that could result from close Sino-German relations and points out that China
should be seen as a serious opponent to the German industry. However, this frame
appears in only 6.17 percent of sampled articles and is thus less distinctive than the part-
nership frame. As a result, research question RQ2 can be answered affirmatively.

In contrast to the findings of previous studies (Zinser, 2018; Zhang, 2016; Golan and
Lukito, 2015), the other a priori frames seem to be less common in German China cover-
age. Here, the frame “China as geopolitical threat” is clearly the least frequent one with a
share of only one percent of the coded sample. Other than that, Table 2 reveals that arti-
cles emphasising the otherness of the Chinese political system, the decline of the Chinese
economy or the country’s domestic policy struggles each amount to around one fifth of
the sample. In addition to these a priori frames, the coding process also unveiled several
frames that had not become apparent in previous studies.11

Among the a posteriori frames, “China in need of resources” and “China as a polluter
of the environment” both appear in around five percent of the coded articles and can thus
be seen as equally representative of German China coverage as the frames “China as the
other”, “China’s economic decline” and “China as filled with internal strife”. In contrast,
with shares of three percent and lower, the frames “China seeks leadership in digital tech-
nologies”, “China as a diplomat” and “China is opening up” all apply to a fairly small
proportion of the sample. We thus infer that, along with “China as geopolitical threat”,
the contribution of these frames to the overall image of China conveyed by the
German media is probably rather small.

Taking a closer look at Tables 1 and 2, it is necessary to formulate explanations for the
circumstance that the German media seem to have a tendency to frame China in a particu-
lar manner. Apparently, there is a systematic correspondence between frames and news
categories, and topics within these news categories respectively. For instance, a total of
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92 percent of toptexts in T3 frame China in terms of its economic attractiveness. This is
reasonable, because this topic deals with trends in the car industry, which is one of the
most important industries for Germany (BMWi, 2019). Moreover, the frame “China as
valuable partner” exclusively emerges in topics that were subsumed under the main
news category “economy”. These observations support the proposition of conceptual
overlap between topic modelling and framing stating that topics as a whole may be con-
ceptualised as frames under particular circumstances (DiMaggio et al., 2013). However,
we also find evidence that frames can occur across multiple topics (see Table 2), which
supports the work by Walter and Ophir (2019). This observation reinforces the validity of
our approach to frame analysis, because a conceptualisation of topics as frames would not
have accounted for such nuance.

In context of the frame analysis, another interesting observation was made. In order to
visualise potential changes in framing, we conducted a frequency analysis of keywords.

Table 2. Distribution (in percent) of a priori and a posteriori frames among the coded sample of

600 articles and respective shares in all topics, in which the respective frames were detected.

Frames

(a priori)

Share in

sample*

Share of frame(s) in topics*

T1 T2 T3 T4 T6 T8 T9 T10 T11 T12 T14

China as valuable partner 9.8 26 92 10 30 18

China as a rising power 8 18 48 28 30 18

China as economic

threat

6.17 46 22 10

China as the other 5.5 10 20 42

China’s economic decline 5 58

China as filled with

internal strife

4.5 48

China as geopolitical

threat

1 10

Frames (a posteriori) T1 T2 T3 T4 T6 T8 T9 T10 T11 T12 T14

China as violator of

human rights

6.17 68

China in need of

resources

5.5 56 12

China as a polluter of the

environment

5.17 44 12

China seeks leadership in

digital technologies

3 36

China as a diplomat 2.83 34

China is opening up 1.83 16

Note: The sum of shares is not 100 percent because frames were not found in every article in the corpus and

because frames can occur across multiple topics.
χ2(N = 13, df = 11) = 2331.6, p < 2.2e−16
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For instance, the word “partner” was taken as a proxy for the presence of the frame
“China as valuable partner”, which appeared in almost all T3 toptexts (see Table 2).
The shape of the curve in Figure 4 shows that the use of the word “partner” in T3 has
increased after 2001. Even though the context of individual words remains unclear in
LDA topic models, the use of this and other keywords resembling the partnership
frame are probably a reflection of the confidence, which both the German industry as
well as the media had in terms of doing business with China after its accession to the
WTO. Starting around 2005 and especially after 2010, the word was less frequently
used in articles belonging to T3. While the context is still unaccounted for, the develop-
ment of word frequencies could be interpreted in such a way that initially, the German
media framed China in terms of its economic attractiveness and as a valuable business
partner, but over time, this frame became less salient.

The toptexts show that the German media did not start describing China as a threat
until around 2016/17. We assume, that a rivalry frame may have replaced the partnership
frame over time. To visualise this potential turning point, we conducted a frequency ana-
lysis for words like “wettbewerber” (engl.: competitor) in T1, since the frame “China as
economic threat” was most likely to appear in this topic. The curve in Figure 5 shows that
the frequency of the word “wettbewerber” has increased from 2000 to 2019. In particular,
the word has been used more often since 2010 and the diagram indicates another sharp
increase after 2017. RQ3 asks, whether media frames of China have changed over
time. Considering the above results, we assume that a change in framing has taken
place after 2016/17, even though a frequency analysis of keywords ignores the context
of words and is therefore inherently vague. However, the incremental use of keywords

Figure 4. Monthly proportion of the word ”partner” in topic T3.
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that serve as a proxy for the rivalry frame coincides with developments that emphasise
China’s growing economic assertiveness. The US-China trade war, the publication of
the BDI policy paper, China’s investment initiative in Germany and other countries as
well as the acquisition of the German robot manufacturer Kuka are only some examples
here (see Figures 7, 8 and 9 in online appendix). Therefore, it seems plausible to assume
that a change in framing did not only take place, but that the aforementioned events have
played an essential role in this context.

In order to find more evidence for this assumption, we triangulated the results of our
content and frame analysis with qualitative interviews (see methodology section for
details). Among other questions, the interview partners were asked whether or not they
would say that a change in framing has taken place and if yes, at what time that
change had begun and what events they would consider conducive to this development.
The full interview guide with all questions is provided in the online appendix.

Semi-standardised interviews (RQ3)

The interview questions focused on two main subjects: First, the China correspondents
were asked whether or not they would have expected coverage to focus on one particular
subject and why. Second, the interviewees should give their opinions on framing and
potential turning points.

Overall characteristics of China coverage. When confronted with the results of the content
analysis, not one correspondent was surprised by the media’s emphasis on

Figure 5. Monthly proportion of the word “wettbewerber” (engl.: competitor) in topic T1.
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economy-related aspects. They argued that China’s importance as a trade and business
partner was the reason why it seems natural for German media to focus on the economic
aspects of the Sino-German relationship (C1). Five out of six correspondents would even
say that German media coverage of China is primarily following economic and political
interests (e.g. C5). In consequence, other news subjects do not receive as much attention.
Media coverage of human rights is a particularly tender spot for Western nations; govern-
ments’ humanitarian principles are often contradicted by the desire not to alienate a valu-
able trading partner (C6). The correspondent who said this, takes the Xinjiang leaks as an
example: Journalists have unofficially known about the massive human rights violations
in China’s autonomous region of Xinjiang, but proof was rare and the issue could easily
be considered hearsay. Until recently, news coverage reflected the unrealistic and preten-
tious image of China being solely an economic actor, offering potential economic benefits
to Germany (C5).

In the past few years, however, media coverage has become increasingly critical (C1).
The new scepticism has been accompanied by “an enormous change in public opinion on
China in terms of economic issues” (C4, par. 16), while China’s overall image has been
deteriorating (C6).

Turning points in coverage and media perceptions. All interviewees agreed that recent eco-
nomic and political developments led to an essential re-framing of China in the German
media. While an exact turning point is difficult to determine, the interviews show that the
past three to five years, 2016 and 2017 in particular, deserve special attention. First, as
part of the reform agenda adopted in 2013, the government initiated the project “Made
in China 2025” in 2015. This strategy is considered a masterplan for achieving economic
and industrial modernisation and self-reliance (Wübbeke et al., 2016).

Second, the formulation of this concept was accompanied by vast Chinese invest-
ment activities in Germany and other countries. In 2016, a study on China’s industrial
strategy published by MERICS, a Berlin-based thinktank, and the take-over of the
German robot specialist Kuka by the Chinese company Midea contributed to a
“phase of awakening and the end of naiveté” (C5, par. 14) among German political
and economic actors. They realised that “change through trade” would not occur as
hitherto expected (C1; C6) and that China in fact is a powerful economic competitor
that must be taken seriously.

Third, the 19th National Party Congress was held in China in October 2017 and
entailed a variety of ideological, constitutional and organisational innovations. One of
these changes was the abolishment of the presidency’s term limit, paving the way for
Xi Jinping to stay in office indefinitely. Since then, China has become increasingly
inaccessible for foreign journalists, surveillance was intensified, and political debate is
now controlled even more heavily (e.g. C3, C5). In addition to the events of 2016 and
2017, three interview partners emphasise the role of the policy paper published by the
BDI in January 2019. According to the interviewees, the paper did not only “deliver
the language for our adjusted relationship and our newly framed view of China” (C2,
par. 54), but it also contributed to a modified media perception of China, which is hence-
forth characterised by economic and systemic rivalry (C4).
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Conclusion
The goal of this study was to conduct a long-term analysis of China coverage and framing
using a current dataset of articles (N = 55,893) published between 2000 and 2019. The
results can be summarised as follows: First, as hypothesised, China’s increasingly
important role in international economic and political relations is mirrored by a
growing number of articles. This finding adds to existing research, because it does not
only support earlier observations of an increasing media interest for the country (e.g.
Vogel and Jia, 2017; Zhang, 2010), but – derived from an up-to-date dataset – it also
shows that this increase seems to be a long-term trend lasting until today.

Second, in support of previous studies (e.g. Richter and Gebauer, 2010), economic
issues are the most prominent throughout the 19-year sample period, while other
aspects are largely neglected. As expected, the media reflect the predominantly economic
nature of Sino-German relations. Six out of 14 topics in our LDA model deal with eco-
nomic issues and account for almost 40 percent of overall coverage. This can surely be
attributed to the fact that China is among the top three of Germany’s most important
trading partners (Destatis, 2021; BMWi, 2019). But it is also no surprise considering
the phenomenon of news domestication (Gurevitch and Levy, 1990). The media “domes-
ticate” events in foreign countries by casting them into frameworks that are familiar to the
national audience. In our case, the idea of “change through trade” has shaped
Sino-German relations during the early 2000s and moulded public opinion in so far as
people became more receptive to news on economic cooperation between Germany
and China.

This observation holds for framing, too, because for the most part of the sample
period, the German media present China as a valuable economic partner. It should be
noted here that the explorative nature of our analysis revealed that framing seems to at
least partially correspond with the topics generated by LDA and therefore supports
earlier studies suggesting the conceptualisation of topics as frames DiMaggio et al.,
2013; Matthes and Kohring, 2008). However, we also found evidence for the occurrence
of frames across topics, which takes up the work by Walter and Ophir (2019) and others,
while emphasising the methodological strength of our approach.

Last but not least, our findings show that the partnership frame was gradually replaced
by a rivalry frame after 2016/17, while publicly well-known narrative frameworks were
changing as well. Again, this supports the domestication hypothesis proposed by
Gurevitch and Levy (1990), since framing strategies appear to have adapted to
changes in specific culturally or nationally recognisable themes. The reason for the back-
flip in framing can be attributed to a variety of events including the Chinese takeover of
the German robot manufacturer Kuka in 2016. Moreover, the BDI policy paper, Beijing’s
industrial strategy and massive foreign investment activities can be considered key events
that altered public and media perceptions of China profoundly.

In sum, the triangulating research design of this study has proven successful in so far
as it enriches the results of the computational examination with valuable insights from
expert interviews. This adds to the overall findings and allows a more sophisticated evalu-
ation of the data. In that sense, this study also builds on previous research arguing in
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favour of the applicability of topicmodelling for communication research in general (e.g.
Hase et al. (2020); Maier et al. (2018)) and the identification of media frames in particular
(e.g. Nicholls and Culpepper (2020); Walter and Ophir (2019)).

Our analysis also points towards some problematic implications. Since Sino-German
relations are driven by close economic ties between the two countries, the focus on eco-
nomic aspects is hardly surprising. While the former has increased substantially between
2000 and 2019, the latter, naturally, has remained largely unchanged. Business-related
China coverage thus predictably follows an increasing trend. As framing theory holds,
media convictions tend to be sticky, potentially overlooking important recent develop-
ments, until significant events lead to a re-framing. The shift in China coverage we
detected after 2016/17 can serve as an example. Although Chinese influence had been
increasing economically and geopolitically for years – with the Belt and Road
Initiative and growing Chinese military presence in the South China Sea being arguably
the most significant developments – it was with the acquisition of German robotics manu-
facturer Kuka by a Chinese investor, when a re-framing began to develop. At that time,
the take-over alarmed the Federal Government and the broader public and consequen-
tially inspired the publication of China-critical think-tank reports. These reports have sub-
sequently served as points of reference for the coverage of China, which is now portrayed
as a systemic competitor.

As mentioned before, this study suffers from several limitations. First, the frequency
analysis of keywords conducted to identify potential turning points of framing is inher-
ently vague and we chose to triangulate with qualitative interviews in order to find
further evidence. Second, it was the goal of this paper to provide an analysis of China
coverage across German newspapers. Therefore, no distinctions between individual
newspapers were made, although it should be quite interesting to explore inter-media var-
iations in coverage patterns and framing techniques. Third, China is taken as a monolithic
bloc, which was a consciously made decision on our account aimed at providing an exam-
ination of media representations of China as a whole. But at the same time, this kind of
generalisation deprives the analysis of important insights and detail. While we were not
able to cover these points in our analysis, we encourage future studies to account for these
defaults and perpetuate our research endeavours.
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Notes

1. When referring to topics in the context of computational content analysis with LDA, Italics are
used in order to emphasise the semantic difference between LDA topics and the word “topic”
meaning “subject” or “theme”.

2. It should be noted here that domestication is not the only reason for the emergence of certain
media frames. Other factors such as ideological factors, prejudice, unconscious mechanisms,
cultural imprint etc. may all have an influence on journalistic practices and thus the framing
of news.

3. A frame analysis can certainly be understood as a quantitative method. In this study, however,
it is considered a qualitative method, because aside from coding for a priori frames, the analysis
includes an explorative component as well. In the sense of methodological triangulation, it
should also be noted that transitions between quantitative and qualitative approaches are
often smooth so that a clear distinction is not always possible (e.g. Kelle and Erzberger, 2012).

4. To test the validity of the search term, two randomised samples of 500 articles each were coded
for relevance. The criterion for relevance was that an article mainly deals with the subject of
China. Based on this sample, values for recall and precision were calculated (Stryker et al.,
2006). Articles with at least one appearance of the search term lead to the following estimators:
precision = 0.59 and recall = 0.92. For articles with at least two appearances of chin* the values
were 0.77 and 0.77 respectively.

5. k = 5, 10, 13, 14, 15, 18, 20, 25.
6. To ensure intratopic validity, four coders have run word and topic intrusion tests on a randomised

sample of 14 sets of ten topwords and 14 toptexts using the respective built-in functions of the
R-package tosca (Koppers et al., 2020) (the samples used for the intruder tests are provided in
the online appendix). Between 78.57 and 92.86 percent of intruder words were identified cor-
rectly, Krippendorff’s alpha was 0.84 for coder 1, 0.91 for coder 2 and 0.76 for coders 3 and 4
(where each of the four alpha values was calculated in reference to the correct solution). As for
topic intrusion, between 50 and 85.71 percent of intruders topics were identified correctly,
Krippendorff’s alpha was 0.70 for coder 1, 0.35 for coder 2, 0.8 for coder 3 and 0.42 for coder 4.

7. Generic topics T5 and T7 were not included in the frame analysis.
8. To ensure intercoder-reliability, two additional coders were asked to each code a randomised

sample of 120 texts for both a priori and a posteriori frames. Krippendorff’s alpha was 0.89 for
coder 2 and 0.92 for coder 3 (where the solution of coder 1 was taken as a reference point to
calculate the alpha values for the two additional coders).

9. This peak can be explained considering the fact that three events of international reach hap-
pened in 2008: The Olympic Games in Beijing, the Tibet unrest and the devastating earthquake
in the province of Sichuan.

10. The slight spike in media coverage in 2015 is partly attributable to a crash of the Chinese stock
market and associated fears of an economic downturn.

11. Differences in the investigated time periods may be the reason why previous studies have not
accounted for some frames discussed in the present study. One example for this is the frame
“China seeks leadership in digital technologies”, which was exclusively found in articles pub-
lished from 2018 onwards.

Hufnagel et al. 21



References

Alasuutari P, Qadir A and Creutz K (2013) The domestication of foreign news: News stories related
to the 2011 Egyptian revolution in British, Finnish and Pakistani newspapers.Media, Culture &
Society 35(6): 692–707.

BDI (2019) Partner und systemischer Wettbewerber - Wie gehen wir mit Chinas staatlich gelenkter
Volkswirtschaft um? BDI Grundsatzpapier. Berlin: Bundesverband der Deutschen Industrie e.V.

Bieber L (2011) China in der deutschen Berichterstattung 2008: Eine multiperspektivische
Inhaltsanalyse. Wiesbaden: VS Verlag für Sozialwissenschaften.

Blei D, Ng A and Jordan M (2003) Latent Dirichlet Allocation. Journal of Machine Learning
Research 3: 993–1022.

BMWi (2019) Facts about German Foreign Trade. Berlin: Bundesministerium für Wirtschaft und
Energie (BMWi).

Chang J, Boyd-Graber J, Gerrish S, et al. (2009) Reading Tea Leaves: How Humans Interpret Topic
Models. pp. 288–296.

Chang TK, Shoemaker PJ and Brendlinger N (1987) Determinants of international news coverage
in the U.S. media. Communication Research 14(4): 396–414.

Choi S (2020) When digital trace data meet traditional communication theory: Theoretical/
Methodological directions. Social Science Computer Review 38(1): 91–107.

Clausen L (2004) Localizing the global: ’domestication’ processes in international news produc-
tion. Media, Culture & Society 26(1): 25–44.

Conway M (2006) The subjective precision of computers: A methodological comparison with
human coding in content analysis. Journalism & Mass Communication Quarterly 83(1):
186–200.

Destatis (2021) China Im Fünften Jahr in Folge Deutschlands Wichtigster Handelspartner.
Pressemitteilung Nr. 077. Berlin: Statistisches Bundesamt.

DiMaggio P, Nag M and Blei D (2013) Exploiting affinities between topic modeling and the socio-
logical perspective on culture: Application to newspaper coverage of U.S. government arts
funding. Poetics 41(6): 570–606.

Entman RM (1993) Framing: Toward clarification of a fractured paradigm. Journal of
Communication 43(4): 51–58.

Eurotopicsnet (2020) Online Resource, available at: https://www.eurotopics.net/de/.
Galtung J and Ruge MH (1965) The structure of foreign news. Journal of Peace Research 2(1):

64–91.
Gläser J and Laudel G (2010) Experteninterviews Und Qualitative Inhaltsanalyse. Wiesbaden: VS

Verlag für Sozialwissenschaften.
Golan G and Lukito J (2015) The Rise of the Dragon? Framing China’s Global Leadership in Elite

American Newspapers. International Communication Gazette 77(8): 754–772.
Gurevitch M and Levy M (1990) The global newsroom. British Journalism Review 2(1): 27–37.
Hafez K (2002) Die Politische Dimension Der Auslandsberichterstattung, Band 1: Theoretische

Grundlagen. Baden-Baden: Nomos.
Hase V, Engelke K and Kieslich K (2020) The things we fear. Combining automated and manual

content analysis to uncover themes, topics and threats in fear-Related news. Journalism Studies
21(0): 1–19. DOI: .

Heilmann S (2007) Volksrepublik China. In: Schmidt S, Hellman G and Wolf R (eds) Handbuch
zur Deutschen Außenpolitik. Wiesbaden: Verlag für Sozialwissenschaften, pp. 580–590.

Heilmann S and Stepan M (2016) China als Herausforderung gängiger Annahmen. In: Heilmann S
(ed) Das politische System der Volksrepublik China. Wiesbaden: Springer, pp. 12–15.

22 the International Communication Gazette

https://www.eurotopics.net/de/
https://www.eurotopics.net/de/


Huotari M, Schmidt D and Heilmann S (2016) Wirtschaftliche Globalisierung und
Regierungspolitik. In: Heilmann S (ed) Das politische System der Volksrepublik China.
Wiesbaden: Springer VS, pp. 209–218.

IMF (2021) World Economic Outlook 2021. Online resource, available at: https://www.imf.org/
external/datamapper/datasets/WEO. Last access: 2021-09-13.

Jacobi C, Welbers Wv and Atteveldt K (2016) Quantitative analysis of large amounts of journalistic
texts using topic modelling. Digital Journalism 4(1): 89–106.

Kelle U and Erzberger C (2012) Qualitative und quantitative Methoden: kein Gegensatz. In: Flick
U, von Kardoff E and Steinke I (eds) Qualitative Forschung. Ein Handbuch. Reinbek bei
Hamburg: Rowohlt Taschenbuch Verlag, pp. 299–309.

Koppers L, Rieger J, Boczek K, et al. (2020) tosca (toos for statistical content analysis). Online
resource, available at: https://cran.r-project.org/web/packages/tosca/index.html. Last access:
2020-09-13.

Kuckartz U (2014) Mixed Methods: Methodologie, Forschungsdesigns und Analyseverfahren.
Wiesbaden: Springer Fachmedien Wiesbaden.

Lams L (2016) China: Economic magnet or rival? Framing of China in the Dutch- and
French-language elite press in Belgium and the Netherlands. International Communication
Gazette 78(1-2): 137–156.

Lewis S, Zamith R and Hermida A (2013) Content analysis in an Era of Big Data: A Hybrid approach
to computational and manual methods. Journal of Broadcasting & Electronic Media 57: 34–52.

Maier D, Waldherr A, Miltner P, et al. (2018) Applying LDA topic modeling in communication
research: Toward a valid and reliable methodology. Communication Methods and Measures
12(2-3): 93–118.

Matthes J and Kohring M (2008) The content analysis of media frames: Toward improving reliabil-
ity and validity. Journal of Communication 58: 258–279.

McCombs M (2007) Setting the Agenda: The Mass Media and Public Opinion. Cambridge: Polity
Press.

Müller H and Boczek K (2020) A Fading Institution. 25 Years of the World Trade Organisation:
the WTO Through the Media Looking Glass. Gütersloh: Bertelsmann Stiftung.

Nicholls T and Culpepper PD (2020) Computational identification of media frames: Strengths,
weaknesses, and opportunities. Political Communication 1–23.

Potthoff M (2012) Medien-Frames und ihre Entstehung. Wiesbaden: VS Verlag für
Sozialwissenschaften.

Puschmann C and Scheffler T (2016) Topic modeling for media and communication research: A
short primer. HIIG Discussion Paper Series.

Richter C and Gebauer S (2010) Die China-Berichterstattung in den Medien. Schriftenreihe zu
Bildung und Kultur. Heinrich Böll Stiftung.

Scherer H, Tiele A, Haase A, et al. (2006) So nah und doch so fern? Publizistik 51(2): 201–224.
Scheufele DA (1999) Framing as a theory of media effects. Journal of Communication 49(1):

103–122.
Schmidt C (2012) Analyse von Leitfadeninterviews. In: Flick U, von Kardoff E and Steinke I (eds)

Qualitative Forschung. Ein Handbuch. Reinbek bei Hamburg: Rowohlt Taschenbuch Verlag,
pp. 447–456.

Schulz W (1976) Die Konstruktion von Realität in den Nachrichtenmedien: Analyse der aktuellen
Berichterstattung. Freiburg/München: Verlag Karl Alber.

Segev E (2019) From where does the world look flatter? A comparative analysis of foreign cover-
age in world news. Journalism 20(7): 924–942.

Hufnagel et al. 23

https://www.imf.org/external/datamapper/datasets/WEO
https://www.imf.org/external/datamapper/datasets/WEO
https://www.imf.org/external/datamapper/datasets/WEO
https://cran.r-project.org/web/packages/tosca/index.html
https://cran.r-project.org/web/packages/tosca/index.html


Stryker JE, Wray RJ, Hornik RC, et al. (2006) Validation of database search terms for content ana-
lysis: The case of cancer news coverage. Journalism & Mass Communication Quarterly 83(2):
413–430.

taz, die Tageszeitung (2012) Chinas Solarkonzerne straucheln. Published on September 19, 2012,
ID: 56KW-KNN1-JDJ5-S116.

Thimm C (2017) China im Spiegel der Printmedien - Zwischen Verdammung und Überhöhung? In:
Vogel F and Jia W (eds) Chinesisch-Deutscher Imagereport, Das Bild Chinas im deutschspra-
chigen Raum aus kultur-, medien- und sprachwissenschaftlicher Perspektive (2000-2013).
Berlin/Boston: De Gruyter, pp. 31–47.

Vogel F and Jia W (2017) Das Bild Chinas im deutschsprachigen Raum. In: Vogel F and Jia W
(eds) Chinesisch-Deutscher Imagereport, Das Bild Chinas im deutschsprachigen Raum aus
kultur-, medien- und sprachwissenschaftlicher Perspektive (2000-2013). Berlin/Boston: De
Gruyter, pp. 1–25.

Walter D and Ophir Y (2019) News frame analysis: An inductive mixed-method computational
approach. Communication Methods and Measures 13(4): 248–266.

Wübbeke J, Meissner M, Zenglein MJ, et al. (2016) Made In China 2025: The making of a high-
tech superpower and consequences for industrial countries. In:MERICS Papers on China No. 2,
2. Berlin: Mercator Institute for China Studies.

Wilke J and Achatzi J (2011) From Tian’anmen Square to the global world stage: Framing China in
the German press, 1986–2006. Chinese Journal of Communication 4(3): 348–364.

Willnat L and Weaver D (2003) Through their eyes: The work of foreign correspondents in the
United States. Journalism 4(4): 403–422.

WITS (2021) Online resource, available at: https://wits.worldbank.org/Default.aspx?lang=en. Last
access: 2021-10-12.

Zhang L (2010) The Rise of China: Media perception and implications for international politics.
Journal of Contemporary China 19(64): 233–254.

Zhang Z (2016) A narrative future for Europe–China economic relations after the financial crisis.
Global Media and China 1(1-2): 49–69.

Zinser L (2018) Das Bild Chinas im deutschsprachigen Raum. In: Lünenborg M and Sell S (eds)
Politischer Journalismus im Fokus der Journalistik. Wiesbaden: Springer Fachmedien,
pp. 163–189.

24 the International Communication Gazette

https://wits.worldbank.org/Default.aspx?lang=en
https://wits.worldbank.org/Default.aspx?lang=en

	 Introduction
	 Theoretical background and literature review
	 The domestication of foreign news
	 The image and framing of China in German print media

	 Research questions and hypotheses
	 Method
	 Data
	 Quantitative study: Topic modelling with LDA
	 Frames and LDA
	 Semi-standardised interviews

	 Findings
	 Frequency analysis (H1)
	 Topic analysis (RQ1)
	 Frame analysis (RQ2 and RQ3)
	 Semi-standardised interviews (RQ3)
	 Overall characteristics of China coverage
	 Turning points in coverage and media perceptions


	 Conclusion
	 Notes
	 References


<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile ()
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 5
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness false
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages false
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Average
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages false
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Average
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages false
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Average
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /PDFX1a:2003
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError false
  /PDFXTrimBoxToMediaBoxOffset [
    33.84000
    33.84000
    33.84000
    33.84000
  ]
  /PDFXSetBleedBoxToMediaBox false
  /PDFXBleedBoxToTrimBoxOffset [
    9.00000
    9.00000
    9.00000
    9.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV <>
    /HUN <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames false
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks true
      /AddColorBars false
      /AddCropMarks true
      /AddPageInfo true
      /AddRegMarks false
      /BleedOffset [
        9
        9
        9
        9
      ]
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks true
      /IncludeHyperlinks true
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MarksOffset 6
      /MarksWeight 0.250000
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PageMarksFile /RomanDefault
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
    <<
      /AllowImageBreaks true
      /AllowTableBreaks true
      /ExpandPage false
      /HonorBaseURL true
      /HonorRolloverEffect false
      /IgnoreHTMLPageBreaks false
      /IncludeHeaderFooter false
      /MarginOffset [
        0
        0
        0
        0
      ]
      /MetadataAuthor ()
      /MetadataKeywords ()
      /MetadataSubject ()
      /MetadataTitle ()
      /MetricPageSize [
        0
        0
      ]
      /MetricUnit /inch
      /MobileCompatible 0
      /Namespace [
        (Adobe)
        (GoLive)
        (8.0)
      ]
      /OpenZoomToHTMLFontSize false
      /PageOrientation /Portrait
      /RemoveBackground false
      /ShrinkContent true
      /TreatColorsAs /MainMonitorColors
      /UseEmbeddedProfiles false
      /UseHTMLTitleAsMetadata true
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


