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23.4 %

Search Engine MarketSearch Engine Market
WebHits. July 2001 (Germany)WebHits. July 2001 (Germany)

OTHERS

11.9 %

16.9 %

7.4 %

1.2 %

AOL Suche 0.9%
Dino 0.8%
Abacho 0.7%
alltheweb.com 0.7%
www.search.ch 0.5%
AOL Netfind 0.4%
AOL Search 0.4%
Excite 0.4%
excite.com 0.3%
Hotbot 0.3%
goto.com 0.2%
acoon.de 0.2%

6.1 %

8.7 %

4.5 %

1.5 %

7.1 %

5.5 %

5.8 %

Source: WebHits.de. Web Barometer. July 2001, Available: http://www.webhits.de/deutsch/webstats.html
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42.7 %

Search Engine MarketSearch Engine Market
WebHits. February 2002 (Germany)WebHits. February 2002 (Germany)

OTHERS

9.0 %

9.7 %

1.1 %

1.2 %

Dino 0.5%
reisevista.de 0.4%
Abacho 0.3%
AOL Search 0.3%
www.search.ch 0.3%
alltheweb.com 0.3%
Hotbot 0.2%
directhit.com 0.1%
ixquick.com 0.1%
excite.com 0.1%

5.0 %

8.5 %

3.8 %

1.7 %

3.8 %5.5 %

3.9 %

4.1 %

Source: WebHits.de. Web Barometer. February 2002, Available: http://www.webhits.de/deutsch/webstats.html
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62.2 %

Search Engine MarketSearch Engine Market
WebHits. February 2003 (Germany)WebHits. February 2003 (Germany)

OTHERS7.3 %

9.2 %

1.3 %

1.4 %
3.4 %

2.5 %

1.7 %

1.6 %

4.4 %

2.7 %

DirectoryDirectory

2.3 %

Bellnet 0.6%
www.search.ch 0.5%
AllesKlar 0.4%
DMOZ 0.3%
AOL Search 0.2%
Dino 0.2%
Austronaut 0.2%
die-reise.de 0.2%
netscape.de/suche 0.2%
alltheweb.com 0.2%

Source: WebHits.de. Web Barometer. February 2003, Available: http://www.webhits.de/deutsch/webstats.html
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73.0 %

Search Engine MarketSearch Engine Market
WebHits. February 2004 (Germany)WebHits. February 2004 (Germany)

OTHERS

5.3 %

6.1 %

1.1 %

1.3 %

fireball.de 0.7%
Web.de directory 0.6%
AllesKlar 0.5%
Bellnet 0.5%
DMOZ 0.3%
suche.freenet.de 0.2%
search.bluewin.ch 0.2%
search.com 0.2%
netscape.de/suche 0.2%
www.search.ch 0.2%

2.4 %

2.4 % 2.1 %

1.3 %

5.0 %

Source: WebHits.de. Web Barometer. February 2004, Available: http://www.webhits.de/deutsch/webstats.html
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78.0 %

Search Engine MarketSearch Engine Market
WebHits. February 2005 (Germany)WebHits. February 2005 (Germany)

OTHERS

4.8 %

5.9 % 4.8 %

1.6 %

Lycos 0.8%
Meta.Ger 0.7%
Altavista 0.6%
Web.de Directory 0.5%
fireball.de 0.5%
DMOZ 0.2%
www.search.ch 0.2%
suche.freenet.de 0.2%
search.com 0.2%
Bellnet 0.2%
AllesKlar 0.2%

2.4 % 1.8 %

Source: WebHits.de. Web Barometer. February 2005, Available: http://www.webhits.de/deutsch/webstats.html
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84.0 %

Search Engine MarketSearch Engine Market
WebHits. March 2006 (Germany)WebHits. March 2006 (Germany)

OTHERS

4.4 %

4.4 %
4.8 %

2.4 %

Lycos 0.6%
Altavista 0.5%
T-Online 0.5%
WEB.DE 0.4%
suche.freenet.de 0.4%
Meta.Ger 0.3%
AllesKlar 0.3%
arcor.de 0.3%
Web.de directory0.2%
search.com 0.2%
fireball.de 0.2%
DMOZ 0.1%

Source: WebHits.de. Web Barometer. March 2006, Available: http://www.webhits.de/deutsch/webstats.html
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86.8 %

Search Engine MarketSearch Engine Market
WebHits. February 2007 (Germany)WebHits. February 2007 (Germany)

OTHERS

2.6 %

3.3 %
3.7 %

1.9 %

Lycos 0.6%
WEB.DE 0.5%
suche.freenet.de 0.3%
arcor.de 0.3%
Altavista 0.3%
Meta.Ger 0.2%
AllesKlar 0.2%
search.com 0.2%
fireball.de 0.2%
WEB.DE Verz.  0.2%
DMOZ 0.1%
ask.com 0.1%

Source: WebHits.de. Web Barometer. February 2007, Available: http://www.webhits.de/deutsch/webstats.html

1.7 %
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89.2 %

Search Engine MarketSearch Engine Market
WebHits. March 2008 (Germany)WebHits. March 2008 (Germany)

OTHERS

2.3 %

3.2 %
3.2 %

2.1 %

AOL 0.8%
ask.com 0.4%
arcor.de 0.2%
WEB.DE 0.2%
suche.freenet.de 0.2%
Lycos 0.2%
AllesKlar 0.2%
Altavista 0.2%
Meta.Ger 0.1%
search.com 0.1%
Flix.de 0.1%
Fireball.de 0.1%
DMOZ 0.1%

Source: WebHits.de. Web Barometer. March 2008, Available: http://www.webhits.de/deutsch/webstats.html



Prof. Hendrik SpeckInetBib 2008

Suchmaschinen Verein SuMa e.V .

Click Share Percentage. AOL and WebHits. July 2006 (Germany)Click Share Percentage. AOL and WebHits. July 2006 (Germany)
Search Engine MarketSearch Engine Market

Source: AOL Research. 500k User Queries Sampled Over 3 Months. Available: http://research.aol.com/pmwiki/pmwiki.php

Others Total

1. 36.20% 1.73% 1.56% 2.79% 42.29%

2. 10.20% 0.49% 0.44% 0.79% 11.92%

3. 7.22% 0.35% 0.31% 0.56% 8.44%

4. 5.15% 0.25% 0.22% 0.40% 6.02%

5. 4.15% 0.20% 0.18% 0.32% 4.85%

6. 3.41% 0.16% 0.15% 0.26% 3.98%

7. 2.88% 0.14% 0.12% 0.22% 3.37%

8. 2.55% 0.12% 0.11% 0.20% 2.98%

9. 2.41% 0.12% 0.10% 0.19% 2.82%

10. 2.54% 0.12% 0.11% 0.20% 2.97%

>10. 8.87% 0.42% 0.38% 0.68% 10.36%
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Clicks per Month for “Hotel Berlin”. AOL and WebHits. July 2006 (Germany)Clicks per Month for “Hotel Berlin”. AOL and WebHits. July 2006 (Germany)
Search Engine MarketSearch Engine Market

Source: AOL Research. 500k User Queries Sampled Over 3 Months. Available: http://research.aol.com/pmwiki/pmwiki.php

Others Total

1. 66,812 3,200 2,888 5,151 78,051

2. 18.832 902 814 1,452 22,000

3. 13,334 639 576 1,028 15,577

4. 9,511 456 411 733 11,111

5. 7,662 367 331 591 8,951

6. 6,288 301 272 485 7,346

7. 5,324 255 230 411 6,220

8. 4,708 225 203 363 5,500

9. 4,455 213 193 344 5,205

10. 4,692 225 203 362 5,481

>10. 16,367 784 707 1,262 19,121
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Search Engine UsageSearch Engine Usage
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• of
• free
• the
• sex
• nude
• pictures
• in
• for
• new
• software

Dogpile (1997)Dogpile (1997)

Source: EyeScream Interactive. Yahoo! Top 200 Search Words. EyeScream Interactive. 1996, Available:
http://www.eyescream.com/yahootop200.html and EyeScream Interactive. Dogpile Top 200 Search Words.

EyeScream Interactive. July 1997. Available: http://www.adz.net/top200/dogpiletop200.htm
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• free
• sex
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• new
• software
• mars
• university
• xxx
• chat

Dogpile  Filt. (1997)Dogpile  Filt. (1997)

19
96
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• sex
• chat
• xxx
• playboy
• netscape software
• nude
• porno
• games
• porn
• weather

• sex
• chat
• xxx
• playboy
• netscape software
• nude
• porno
• games
• porn
• weather

Yahoo (1996)Yahoo (1996)

Most Popular Search Queries. Yahoo and Dogpile Original/FilteredMost Popular Search Queries. Yahoo and Dogpile Original/Filtered
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AltaVista (1998)AltaVista (1998)
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Excite (1997)Excite (1997)

19
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• sex
• nude
• free
• pictures
• new
• university
• women
• chat
• gay
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• sex
• nude
• free
• pictures
• new
• university
• women
• chat
• gay
• girls

Excite (1997)Excite (1997)

Most Popular QueriesMost Popular Queries

Search Engine UsageSearch Engine Usage

Source: Jansen, Bernhard J., Amanda Spink, Judy Bateman, and Tefko Saracevic. Real Life Information Retrieval: a Study of User Queries
on the Web. SIGIR Forum, Vol. 32. No. 1., pp. 5 -17., Available: http://jimjansen.tripod.com/academic/pubs/sigirforum98/forum98.pdf;

Spink, Amanda, Deitmar Wolfram, Bernard Jansen, and Tefko Saracevic. Searching The Web: The Public and Their Queries. 2001.
Available: http://jimjansen.tripod.com/academic/pubs/jasist2001/jasist2001.pdf; Silverstein, Craig, Monika Henzinger, Hannes

Marais, and Michael Moricz. Analysis of a Very Large AltaVista Query Log. SRC Technical note #1998-14. Available:
http://gatekeeper.dec.com/pub/DEC/SRC/technical-notes/abstracts/src-tn-1998-014.html;
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Most Popular QueriesMost Popular Queries

Search Engine UsageSearch Engine Usage

Source: Spink, Amanda, Seda Ozmutlu, Huseyin Cenk Ozmutlu, and Bernhard. J. Jansen. U.S. versus European Web searching trends.
SIGIR Forum. 2002, 36(2), Available: http://www.acm.org/sigs/sigir/forum/F2002/spink.pdf and Jansen, Bernhard. J. and Amanda

Spink. An Analysis of Web Searching by European AlltheWeb.com Users. Information Processing and Management. 2005, 41(2), pp. 361-
381, Available: http://sky.fit.qut.edu.au/~spinkah/IPM-EuropeanSearching.pdf
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Popular Keywords. Google AdWords. United States. 2007Popular Keywords. Google AdWords. United States. 2007
Online MarketingOnline Marketing

No.Keywords CPC Clicks $/Day
• ebay $1.00 265,674 $266,690
• free $2.29 187,163 $429,450
• new $2.45 152,781 $373,860
• hotel $2.72 125,360 $340,790
• travel $2.83 121,034 $342,030
• hotels $3.80 106,302 $404,150
• jobs $1.79 96,668 $172,930
• car $5.17 93,365 $482,550
• insurance $15.83 92,830 $1,469,380
• music $1.12 60,839 $68,410
• porn $0.76 59,806 $45,520
• beach $3.52 59,768 $210,250
• camera $1.53 55,899 $85,570
• cars $2.05 53,269 $109,150
• pictures $0.77 49,520 $38,250
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Most Expensive Keywords. Google AdWords. United States. 2007Most Expensive Keywords. Google AdWords. United States. 2007
Online MarketingOnline Marketing

No.Keywords CPC Clicks $/Day
• school consolidation loans $72.02 1 $90
• student loan debt consolidation $68.44 18 $1,270
• education loan consolidation $65.45 10 $640
• fort worth dwi $64.72 7 $470
• college loan consolidation $63.66 21 $1,320
• mesothelioma $63.42 209 $13,230
• texas mesothelioma $63.17 3 $190
• new york mesothelioma $63.08 1 $70
• epithelioid mesothelioma $63.02 0 $20
• student loans consolidation $62.78 16 $1,030
• mesothelioma attorneys $62.63 4 $250
• malignant mesothelioma $61.51 5 $320
• california mesothelioma $61.05 2 $110
• college consolidation $60.50 13 $780
• consolidation college $60.50 13 $780
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Google. Sources of Revenue in Thousands USD. 2003 - 2006Google. Sources of Revenue in Thousands USD. 2003 - 2006

2003 2004 2005 2006 2007
Google Web Sites 792,063 1,589,032 3,377,060 6,332,797 10,624,700
Google Network Sites 628,600 1,554,256 2,687,942 4,159,831 5,787,900

Advertising Total 1,420,663 3,143,288 6,065,002 10,492,628 16,412,600

Licensing 45,271 45,935 73,558 112,289 181,400

Revenues Total 1,465,934 3,189,223 6,138,560 10,604,917 16,594,000

Search Engine IndustrySearch Engine Industry

Source: Google. Annual Report 2005. United States Securities and Exchange Commission. March 16, 2006, Form 10-K, Available:
http://investor.google.com/pdf/2005_Google_AnnualReport.pdf and Google. Annual Report 2006. United States Securities and

Exchange Commission. March 1, 2007, Form 10-K,  Available: http://investor.google.com/pdf/2006_Google_AnnualReport.pdf  and
Google. Annual Report 2007. United States Securities and Exchange Commission. February 15, 2008. Available:

http://investor.google.com/documents/2007_Google_AnnualReport.html
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Google. Sources of Revenue in Percent. 2003 - 2006Google. Sources of Revenue in Percent. 2003 - 2006

2003 2004 2005 2006 2007
Google Web Sites 54% 50% 55% 60% 64%
Google Network Sites 43% 49% 44% 39% 35%

Advertising Total 97% 99% 99% 99% 99%

Licensing 3% 1% 1% 1% 1%

Search Engine IndustrySearch Engine Industry

Source: Google. Annual Report 2005. United States Securities and Exchange Commission. March 16, 2006, Form 10-K, Available:
http://investor.google.com/pdf/2005_Google_AnnualReport.pdf and Google. Annual Report 2006. United States Securities and

Exchange Commission. March 1, 2007, Form 10-K,  Available: http://investor.google.com/pdf/2006_Google_AnnualReport.pdf  and
Google. Annual Report 2007. United States Securities and Exchange Commission. February 15, 2008. Available:

http://investor.google.com/documents/2007_Google_AnnualReport.html
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Growth Rates Change vs. Year Ago. comScore. February 2006 (United States)Growth Rates Change vs. Year Ago. comScore. February 2006 (United States)

49%

42%

36%

9%
11%

Jan-05 Feb-05 Mar-05 Apr-05 May-05 Jun-05 Jul-05 Aug-05 Sep-05 Okt-05 Nov-05 Dec-05 Jan-06

46%

30%
28%

22%

26%

20%

12%

5%

Source: comScore. Search Query Annual Growth Rates. February 2006, Available:
http://www.comscore.com/cms/displaycontent.asp?id=764&suffix=pdf

Search Engine IndustrySearch Engine Industry
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Search Engine IndustrySearch Engine Industry
Growth Rate of Daily Search Queries. iResearch. 2002 to 2010. (China)Growth Rate of Daily Search Queries. iResearch. 2002 to 2010. (China)

133.2%

236.7%

44.0%

2004

115.8%

79.3%

37.1% 31.3% 27%

Source: iResearch. China Internet Search Market Report. 2005. Available: http://english.iresearch.com.cn/downloadfile.asp?id=404Source: iResearch. China Internet Search Market Report. 2005. Available: http://english.iresearch.com.cn/downloadfile.asp?id=404http://english.iresearch.com.cn/downloadfile.asp?id=404

2005 2006 2007 2008 2009 20102003
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1 Search/Advanced Search

2 Spell Checker

3 Translation

4 Stock Quotes

5 Street Maps

6 Calculator

7 Currency Conversion

8 Definitions

Search Functionality. Google Web Search I/IISearch Functionality. Google Web Search I/II
Search Engine IndustrySearch Engine Industry
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9 Phone Book

10 Travel Information

11 Cached Links

12 Movie Information

13 Music Information

14 Weather

15 Questions and Answers

16 Search by Number

9 Phone Book

10 Travel Information

11 Cached Links

12 Movie Information

13 Music Information

14 Weather

15 Questions and Answers

16 Search by Number

Search Functionality. Google Web Search II/IISearch Functionality. Google Web Search II/II
Search Engine IndustrySearch Engine Industry
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PrivacyPrivacy
The Eric Schmidt StoryThe Eric Schmidt Story

    We are moving to a Google that
knows more about you.“

”
Eric Schmidt,

Chief Executive Officer Google
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Google MatrixGoogle Matrix
Privacy vs. AnonymityPrivacy vs. Anonymity

Shopping Behavior

Communication

Userprofile

Search Profile

Interests

Social Network

Webpages VisitedSearch History

Interests
Friends

Business Partners

EducationPhysical Location

Opinions

Home Address

Personal Profile

Political Preferences

Social Status

Interests

Wishes

Employer

Financial Background

Behavior Patterns

Health

Emails

Private Data

TV Usage

Pricate Photos
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Google MatrixGoogle Matrix
Google Privacy GuidelinesGoogle Privacy Guidelines

    We may share the information
submitted under your account among
all of our services in order to provide

you with a seamless experience and to
improve the quality of our services.

“

”Google Privacy Guidelines
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Google MatrixGoogle Matrix
Privacy vs. AnonymityPrivacy vs. Anonymity
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      It would be the mind of God. It
would know exactly what you want
and give you back exactly what you

need.

“

”Larry Page
Google Founder

Google = God ?Google = God ?
What Would a Perfect Search Engine Look Like?What Would a Perfect Search Engine Look Like?
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Monopolies and DivestituresMonopolies and Divestitures
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         Grundübel ist das enge Oligopol
auf dem Erzeugermarkt... Solange vier
große Konzerne den Markt bestimmen,
ist mit weiter steigenden Strom-
preisen zu rechnen....

“

”
Hendrik Hering, Palatinate Rhineland

Minister for Economy , Transportation, Agriculture

Energy Market SharesEnergy Market Shares

Source: Erich Reimann. "Wo der Strom teurer wird - und wo nicht." Spiegel Online.
December 20th, 2006, Available: http://www.spiegel.de/wirtschaft/0,1518,455730,00.html
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MonopoliesMonopolies

Kommission zur Ermittlung der Konzentration im Medienbereich
(German Commission on Concentration in the Media)

“ … responsible for monitoring and enforcing compliance with
the legal provisions designed to ensure diversity of opinion in
nationally-transmitted private television. … examines whether a
company is able to exercise a predominant impact on public
opinion by private broadcasting with the programs attributable to
it or by changes in the ownership structure or by both of them.”

Kommission zur Ermittlung der Konzentration im Medienbereich
(German Commission on Concentration in the Media)

“ … responsible for monitoring and enforcing compliance with
the legal provisions designed to ensure diversity of opinion in
nationally-transmitted private television. … examines whether a
company is able to exercise a predominant impact on public
opinion by private broadcasting with the programs attributable to
it or by changes in the ownership structure or by both of them.”

Kommission zur Ermittlung der Konzentration im MedienbereichKommission zur Ermittlung der Konzentration im Medienbereich

Source: Kommission zur Ermittlung der Konzentration im Medienbereich. Mission of the KEK and the
Constitutional Principles. Available: http://www.kek-online.de/cgi-bin/esc/mission.htm
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MonopoliesMonopolies

The protection of competition is the central regulatory policy
objective in a market economy. The Act against Restraints of
Competition (ARC) (Gesetz gegen Wettbewerbsbeschränkungen,
GWB) which came into effect in 1958 assigns this task to the
Bundeskartellamt at federal level and the competition authorities
of the Länder.

… [E]nforcing the ban on cartels is one of the prime functions of
the Bundeskartellamt.

The protection of competition is the central regulatory policy
objective in a market economy. The Act against Restraints of
Competition (ARC) (Gesetz gegen Wettbewerbsbeschränkungen,
GWB) which came into effect in 1958 assigns this task to the
Bundeskartellamt at federal level and the competition authorities
of the Länder.

… [E]nforcing the ban on cartels is one of the prime functions of
the Bundeskartellamt.

BundeskartellamtBundeskartellamt

Source: Bundeskartellamt. Website of the Bundeskartellamt. Available:
http://www.bundeskartellamt.de/wEnglisch/index.shtml
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MonopoliesMonopolies

The Article 82 of the EC Treaty (abuse of dominant position)
prohibits the abuse of a dominant position and applies under the
following conditions:

•  the company holds a dominant position, taking into account its
market share and other factors, such as whether there are credible
competitors, whether the company has its own distribution
network and whether the company has favourable access to raw
materials; all are factors which allow the company to evade
normal competition;

•  the company dominates the European market or a ‘substantial
part’ of it;

•  the company abuses its position by, for example, overcharging
customers, charging excessively low prices designed to squeeze
out competitors or bar new entrants from the market, or granting
discriminatory advantages to some customers.

The Article 82 of the EC Treaty (abuse of dominant position)
prohibits the abuse of a dominant position and applies under the
following conditions:

•  the company holds a dominant position, taking into account its
market share and other factors, such as whether there are credible
competitors, whether the company has its own distribution
network and whether the company has favourable access to raw
materials; all are factors which allow the company to evade
normal competition;

•  the company dominates the European market or a ‘substantial
part’ of it;

•  the company abuses its position by, for example, overcharging
customers, charging excessively low prices designed to squeeze
out competitors or bar new entrants from the market, or granting
discriminatory advantages to some customers.

Competition Directorate-General. European CommissionCompetition Directorate-General. European Commission

Source: European Commission. EU Competition Policy and the Consumer. Directorate-General for Competition.
Available: http://ec.europa.eu/comm/competition/publications/consumer_en.pdf
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TV Market SharesTV Market Shares
German TV. KEK/Premiere/AGF/GfK Fernsehforschung. 2004German TV. KEK/Premiere/AGF/GfK Fernsehforschung. 2004

ARD    13,9 %

ARD Dritte    13,7 %

Arte    0,4 %

KiKa   1,2 %

Phoenix   0,5 %

3sat   1,0 %

ZDF   13,6 %

RTL   13,8 %

RTL II          4,9 %

Super RTL   2,7 %

VOX              3,7 %

n-tv               0,5 %

SAT 1          10,3 %

Pro7             7,0 %

Kabel 1        4,0 %

N24             0,4 %

9Live          0,2 % DSF 1,1 %
EuroNews 0,1 %
EuroSport 0,9 %
MTV 0,4 %
MTV2 0,3 %
Tele5 0,3 %
ViVA 0,4 %
VIVA Plus 0,3 %
XXP 0,1 %
Premiere 2,4 %
OTHER 1,9 %

OTHER

Source: Kommission zur Ermittlung der Konzentration im Medienbereich (KEK). AGF/GfK-Fernsehforschung. Market
Overview. 2004. Available: http://www.kek-online.de/kek/medien/zuschauer/jahr.pdf
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     Die starke Position von Springer
würde durch die Übernahme von
ProSiebenSat.1 noch verstärkt, das
geht kartellrechtlich nicht ...
“

”Ulf Böge,
President of BundesKartellamt

TV Market SharesTV Market Shares
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Break Up of ATTBreak Up of ATT
ATT and Baby BellsATT and Baby Bells

Source: Wikipedia. AT&T. Available: http://en.wikipedia.org/wiki/AT&T and The Break Up
of AT&T. Available: http://en.wikipedia.org/wiki/The_break_up_of_AT%26T
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Break Up of Standard OilBreak Up of Standard Oil
Seven (Nine) SistersSeven (Nine) Sisters
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Deutsche BundespostDeutsche Bundespost

In the first post office reform (July 1, 1989), the Bundespost
was divided into three divisions (also called public
enterprises). The divisions were later privatized in the
second post office reform (January 1, 1995), resulting in the
creation of the following:

•Deutsche Post AG from the postal service
•Deutsche Telekom AG from the communications service
•Deutsche Postbank AG from the postal bank

In the first post office reform (July 1, 1989), the Bundespost
was divided into three divisions (also called public
enterprises). The divisions were later privatized in the
second post office reform (January 1, 1995), resulting in the
creation of the following:

•Deutsche Post AG from the postal service
•Deutsche Telekom AG from the communications service
•Deutsche Postbank AG from the postal bank

Post Office Reforms/ Break Up‘s of 1989 and 1995Post Office Reforms/ Break Up‘s of 1989 and 1995

Source: Wikipedia. Deutsche Bundespost. Available: http://en.wikipedia.org/wiki/Deutsche_Bundespost
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Data ProstitutionData Prostitution
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Profiles and PlatformsProfiles and Platforms
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Source: XKCD. Map of Online Communities. Available: http://imgs.xkcd.com/comics/online_communities.png

Map of Online Communities. Spring 2007.Map of Online Communities. Spring 2007.
Social MediaSocial Media
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1. Rating

2. Customer Reviews

3. Share Your Images

4. Also Bought

5. Sales Rank

6. Update Info

7. Sponsored Links

1. Rating

2. Customer Reviews

3. Share Your Images

4. Also Bought

5. Sales Rank

6. Update Info

7. Sponsored Links

Social MediaSocial Media

8. Sell Yours Here

9. Add to Lists

10. Tell a Friend

11. Write a Review

12. Give Feedback

13. Citations

8. Sell Yours Here

9. Add to Lists

10. Tell a Friend

11. Write a Review

12. Give Feedback

13. Citations

Social Features. Google, Amazon and Beyond. Amazon.com. 2007Social Features. Google, Amazon and Beyond. Amazon.com. 2007
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Social MediaSocial Media

14. Click a Tag

15. Your Tags

16. Customer Reviews

17. Rate of Review

18. Comment Review

19. Discuss Product

20.Amapedia

21. Listmania

14. Click a Tag

15. Your Tags

16. Customer Reviews

17. Rate of Review

18. Comment Review

19. Discuss Product

20.Amapedia

21. Listmania

22.Help Others/ Tag Item

23.Rate Item

24.Video Review

25.Avg. Customer Review

26.Customer Review

27.Rate Review

22.Help Others/ Tag Item

23.Rate Item

24.Video Review

25.Avg. Customer Review

26.Customer Review

27.Rate Review

Social Features. Google, Amazon and Beyond. Amazon.com. 2007Social Features. Google, Amazon and Beyond. Amazon.com. 2007
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Social MediaSocial Media

28.Category Directory

29.Subject Directory

30.Update Info

31. Your Account

32.Your History

33.Your Searches

34.Sponsored Links

35.Careers

28.Category Directory

29.Subject Directory

30.Update Info

31. Your Account

32.Your History

33.Your Searches

34.Sponsored Links

35.Careers

36.Contact Us

37. Feedback

38.Also Bought

39.Sell Item

40. Join

41. Advertise

36.Contact Us

37. Feedback

38.Also Bought

39.Sell Item

40. Join

41. Advertise

Social Features. Google, Amazon and Beyond. Amazon.com. 2007Social Features. Google, Amazon and Beyond. Amazon.com. 2007
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Person of the Year. Time Magazine. 2006.Person of the Year. Time Magazine. 2006.

Source: Grossman, Lev. “Time’s Person of the Year: You.” Time Magazine. December 25, 2006, Available:
http://www.time.com/time/personoftheyear/archive/covers/2006.html

Social MediaSocial Media
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Worldwide Daily Visitation of Selected Social Networking Sites
June 2007 vs. June 2006

Worldwide Daily Visitation of Selected Social Networking Sites
June 2007 vs. June 2006

Source: Comscore. Social Networking Goes Global. Available: http://www.comscore.com/press/release.asp?press=1555

MySpace 62.1% 3.8%  24.7% 1.3% 8.1%
Facebook  68.4%  2.0%  16.8%  5.7%  7.1%
Hi5  15.3%  24.1%  31.0%  8.7%  20.8%
Friendster  7.7%  0.4%  2.5%  0.8%  88.7%
Orkut  2.9%  48.9%  4.6%  0.6%  43.0%
Bebo 21.8%  0.5%  62.5%  1.3%  13.9%
Tagged 22.7%  14.6%  23.4%  10.0%  29.2%

Social Networking StatisticsSocial Networking Statistics

Share (%) of Unique Visitors

North Latin Europe Middle Asia
America America East-Africa Pacific
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Selection of Leading Social Networking Sites.
Ranked by German Unique Visitors. July 2007.
Selection of Leading Social Networking Sites.

Ranked by German Unique Visitors. July 2007.

Source: Comscore. German Social Networking Community Reaches 14.8 Million.
Available: http://www.comscore.com/press/release.asp?press=1737

Total German  32,924,000
Internet Audience

Social Networking  14,804,000

MySpace  3,650,000
StudiVZ Sites  3,113,000
JUX.DE  2,614,000
Piczo  2,004,000
Stayfriends  1,335,000
Netlog  1,251,000
Sevenload  1,143,000
Xing  685,000
Skyrock Network  507,000
MSN Groups  440,000

Social Networking StatisticsSocial Networking Statistics
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Google Earth is a virtual globe program
with superimposed images of satellite imagery,
aerial photography, GIS and community layers and

350m downloads.

Panoramio is a photo sharing portal, with

5m geotagged photographs and

1.4m users, whose pictures are included in
the default layer of Google Earth.

Google Earth is a virtual globe program
with superimposed images of satellite imagery,
aerial photography, GIS and community layers and

350m downloads.

Panoramio is a photo sharing portal, with

5m geotagged photographs and

1.4m users, whose pictures are included in
the default layer of Google Earth.

Google Earth and Panoramio.Google Earth and Panoramio.
Case StudiesCase Studies

Source: Manchon, Eduardo. Interview mit Panoramio. GoogleWatchBlog. March 8, 2008, Available:
http://www.googlewatchblog.de/2008/03/08/interview-mit-panoramio/
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YouTube is a video sharing portal, acquired by
Google Inc, with millions users and hundreds of
millions of videos.

The Vancouver Film School is
Canada’s leading film and art institution located in
Vancouver.

The European Graduate School is
a Swiss graduate school with two divisions: Media and
Communications and Arts, Health and Society.

YouTube is a video sharing portal, acquired by
Google Inc, with millions users and hundreds of
millions of videos.

The Vancouver Film School is
Canada’s leading film and art institution located in
Vancouver.

The European Graduate School is
a Swiss graduate school with two divisions: Media and
Communications and Arts, Health and Society.

Intelligent Life at YouTube.Intelligent Life at YouTube.
Case StudiesCase Studies
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10,000,000s of video views
100,000s of channel views
10,000s of subscribers
10,000s of views per day
10,000s of video ratings
10,000s of video comments
10,000s of links
1,000s of blog entries
Many newspaper articles
Many new students

10,000,000s of video views
100,000s of channel views
10,000s of subscribers
10,000s of views per day
10,000s of video ratings
10,000s of video comments
10,000s of links
1,000s of blog entries
Many newspaper articles
Many new students

YouTube, Vancouver Film School, and Student Reels.YouTube, Vancouver Film School, and Student Reels.
Case StudiesCase Studies

Joined: September 19, 2006

Subscribers: 
19,631
Videos: 371
Avg. views per video: 
37,000
Avg. video length: 
10min
Avg. video size: 
100MB
Estimated bandwidth: 
1,366TB

Joined: September 19, 2006

Subscribers: 
19,631
Videos: 371
Avg. views per video: 
37,000
Avg. video length: 
10min
Avg. video size: 
100MB
Estimated bandwidth: 
1,366TB

Brand Extension : Priceless.
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100,000s of video views
10,000s of channel views
1,000s of subscribers
1,000s of views per day
1,000s of links
1,000s of video ratings
100s of blog entries
100s of video comments
Several newspaper articles
Dozens of new students

.

100,000s of video views
10,000s of channel views
1,000s of subscribers
1,000s of views per day
1,000s of links
1,000s of video ratings
100s of blog entries
100s of video comments
Several newspaper articles
Dozens of new students

.

YouTube, European Graduate School, and Open Lectures.YouTube, European Graduate School, and Open Lectures.
Case StudiesCase Studies

Joined: February 17, 2007

Subscribers: 
1,500
Videos: 440
Avg. views per video: 
1,500
Avg. video length: 
10min
Avg. video size: 
100MB
Estimated bandwidth: 
60TB

Joined: February 17, 2007

Subscribers: 
1,500
Videos: 440
Avg. views per video: 
1,500
Avg. video length: 
10min
Avg. video size: 
100MB
Estimated bandwidth: 
60TB
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10,000,000s of video views
1,000,000s of channel views
100,000s of views per day
100,000s of video ratings
10,000s of subscribers
100,000s of links
10,000s of video comments
1000s of blog entries
Many newspaper articles
Potential students and suitors?

10,000,000s of video views
1,000,000s of channel views
100,000s of views per day
100,000s of video ratings
10,000s of subscribers
100,000s of links
10,000s of video comments
1000s of blog entries
Many newspaper articles
Potential students and suitors?

YouTube, HotForWords, and Etymology.YouTube, HotForWords, and Etymology.
Case StudiesCase Studies

Joined: February 26, 2007

Subscribers: 
53,000
Videos: 137
Avg. views per video: 
312,500
Avg. video length: 
10min
Avg. video size: 
100MB
Estimated bandwidth: 
4,280TB

Joined: February 26, 2007

Subscribers: 
53,000
Videos: 137
Avg. views per video: 
312,500
Avg. video length: 
10min
Avg. video size: 
100MB
Estimated bandwidth: 
4,280TB
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The Politics of DataThe Politics of Data
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3.788 Widerspruch gegen die neuen AGB (12/07)
3.779 Neue studiVZ AGB (12/07) - ich bin dann mal weg!!!
2.769 Revolution im Studivz - gegen die neue AGB
1.177 Stell dir vor, StudiVZ ändert die AGB und keiner stimmt zu 2

733 Endlich wieder Studentenproteste - AGB FTW
690 +++ Dieses Profil ist im Rahmen der neuen AGB bereinigt!

++
664 ! Datenklau abstellen ! Vorgehen gegen Datenschutz- 

erklärung/AGB!
481 StasiVZ | Bist Du schon verwanzt?

437 Neue Agb ab Januar.Studivz, der letzte macht das Licht
aus!

367 Ich verkaufe die echten Namen meiner AGB-paranoiden
Freunde

365 Nein zum stasiVZ - Nein zu den neuen AGB's
241 Ich lösch trotz neuer AGB den Namen nicht, du paranoider 

Lemming
220 Wehrt euch gegen die neue AGB-Bestimmung
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1.177 Stell dir vor, StudiVZ ändert die AGB und keiner stimmt zu 2

733 Endlich wieder Studentenproteste - AGB FTW
690 +++ Dieses Profil ist im Rahmen der neuen AGB bereinigt!

++
664 ! Datenklau abstellen ! Vorgehen gegen Datenschutz- 

erklärung/AGB!
481 StasiVZ | Bist Du schon verwanzt?

437 Neue Agb ab Januar.Studivz, der letzte macht das Licht
aus!

367 Ich verkaufe die echten Namen meiner AGB-paranoiden
Freunde

365 Nein zum stasiVZ - Nein zu den neuen AGB's
241 Ich lösch trotz neuer AGB den Namen nicht, du paranoider 

Lemming
220 Wehrt euch gegen die neue AGB-Bestimmung

Social NetworksSocial Networks

Source: StudiVz. Protest against modified Terms of Use. 2008.

Brand Awareness. StudVz vs. Facebook. 2008.Brand Awareness. StudVz vs. Facebook. 2008.
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» Folge dem Trend: Facebook jetzt auch in Deutsch!
» Bin bei Facebook zu finden!!! KOMMT ALLE MIT!!!
» Wenn StudiVZ besser wäre, wäre es FACEBOOK!:)
» StudiVZ ist wie Facebook - nur andauernd offline.
» 3.2.1. "facebook" - jetzt wechseln und prämie sichern!
» Registrieren bei facebook.com
» See you on facebook!

» Folge dem Trend: Facebook jetzt auch in Deutsch!
» Bin bei Facebook zu finden!!! KOMMT ALLE MIT!!!
» Wenn StudiVZ besser wäre, wäre es FACEBOOK!:)
» StudiVZ ist wie Facebook - nur andauernd offline.
» 3.2.1. "facebook" - jetzt wechseln und prämie sichern!
» Registrieren bei facebook.com
» See you on facebook!

Social NetworksSocial Networks
Brand Awareness. StudVz vs. Facebook. 2008.Brand Awareness. StudVz vs. Facebook. 2008.

Source: Facebook. Deutsche verlassen StudiVZ für Facebook's Photos. Gruppen von StudiVZ. 2008. Available:
http://www.facebook.com/pages/Deutsche-verlassen-StudiVZ-fur-Facebook/13403747844
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ConsiderationsConsiderations

“To deter and punish terrorist acts in the United States
and around the world, to enhance law enforcement
investigatory tools, and for other purposes.”

Introduced by: 
Rep. James Sensenbrenner Wisconsin, 2001-10-23

Date passed:
October 24, 2001 (House),
October 25, 2001 (Senate)

Date signed into law:
October 26, 2001

“To deter and punish terrorist acts in the United States
and around the world, to enhance law enforcement
investigatory tools, and for other purposes.”

Introduced by: 
Rep. James Sensenbrenner Wisconsin, 2001-10-23

Date passed:
October 24, 2001 (House),
October 25, 2001 (Senate)

Date signed into law:
October 26, 2001

Source: House of Representatives 3162 RDS, 107th Congress, 1st Session, H. R. 3162, In the Senate of the United States,
January 3, 2001, Available: http://thomas.loc.gov/cgi-bin/query/z?c107:H.R.3162:

USA PATRIOT ACTUSA PATRIOT ACT
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Antitrust/Markets
Monopoly/Competition
National Critical Infrastructure
Data Security
Privacy
Censorship

Antitrust/Markets
Monopoly/Competition
National Critical Infrastructure
Data Security
Privacy
Censorship

ConsiderationsConsiderations
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Thank you for your attention.
I will gladly answer your questions.

Prof. Hendrik Speck

contact (at) hendrikspeck [dot] com

University of Applied Sciences Kaiserslautern
Information Architecture Lab
Amerikastrasse 1
66482 Zweibrücken

Tel: +49 6332 914 360
Skype: hendrikspeck

ConclusionConclusion
Contact Information.Contact Information.
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License Information. You are free to share (to copy,
distribute and transmit the work) and to remix (to adapt
the work) under the following conditions: Attribution.
(You must attribute the work in the manner specified by
the author or licensor but not in any way that suggests
that they endorse you or your use of the work) Share
Alike. (If you alter, transform, or build upon this work,
you may distribute the resulting work only under the
same, similar or a compatible license.)

License Information. You are free to share (to copy,
distribute and transmit the work) and to remix (to adapt
the work) under the following conditions: Attribution.
(You must attribute the work in the manner specified by
the author or licensor but not in any way that suggests
that they endorse you or your use of the work) Share
Alike. (If you alter, transform, or build upon this work,
you may distribute the resulting work only under the
same, similar or a compatible license.)

ConclusionConclusion
Attribution-ShareAlike 3.0 Unported. License Information.Attribution-ShareAlike 3.0 Unported. License Information.


